






6 Gameloft games 
at launch of the 

App Store 

Avatar - Fox 

Gameloft 
Advertising 

Solutions adds a 
Programmatic 

branch  
 

Partnerships with 
AppNexus  - SpotX 

WAP & SMS JAVA & BREW SMARTPHONES & TABLETS 

1st to offer 
Games on 
Palm Pilot, 
Pocket PC, 
Nokia 3410 

First Ad 
deals 

delivered 

1st to publish  
Wap & SMS 

 Games 

1st ever 
Real Time 

Multiplayer 
on Mobile 

Presence in 
16 countries 

Dungeon Hunter 
& Modern 

Combat 1st opus 

Asphalt 1st 
opus 

Despicable 
Me: Minion 

Rush - 
Universal 

Spider-Man 
- Marvel 

Creates its 
own agency  

Gameloft 
Advertising 
Solutions 

1st 
Gameloft 
freemium 

game 

* 



 

 

 

 Huge audience with 147M monthly active users and 19M daily active 

users 

 

 Unique and balanced portfolio of well renowned in-house franchises 

combined with major third-party IPs, available thru long lasting 

partnerships and developed internally in its 19 studios spread across the 

globe 
 

 Premium advertising offer available thru its in-house agency, Gameloft 

Advertising Solutions, combined with direct connection to programmatic 

partners 
 

 N°2 publisher in the world on iOS and Google Play by the number of 

games downloaded for 2015, according to the App Annie rankings 
 

 Unique distribution and billing network in more than 100 countries with 

over 200 partners 
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Asphalt 8 – monthly sales since launch 

Dragon Mania Legends – monthly sales since launch 

Despicable Me 2 – monthly sales since launch 

Modern Combat 5 – monthly sales since launch 
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Dungeon Hunter 5 – monthly sales since launch 

Uno & Friends – monthly sales since launch My Little Pony – monthly sales since launch 

Gangstar Vegas – monthly sales since launch 
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Third party IPs 
 

Strong in house franchises 
 



186m installs 

28m installs 

724m installs 

100m installs 

33m installs 61m installs 

61m installs 

92m installs 

13m installs 86m installs 

real 

30m installs 

78m installs 72m installs 

22m installs 

51m installs 133m installs 





  

Source: © EMarketer 2015 

. $9.33 

$14.89 

$20.45 

2015 2016 2017

US Programmatic Mobile Display* Ad 
Spending (in billion) 



•

•

•

•

•



DISPLAY VIDEO RICH MEDIA 

NATIVE 

o Interstitial 
o Banner 
o 300x250 

3 different types of Video 
o Interstitial & Incentivized Video 
o Rich Video   

o Sponsored Event in-game 

o Buddy Pack 

4 different ad formats 
o MINI-GAME 
o SITE 
o FORM 
o M-INT (Motion Interstitial) 

12 ad 

formats 
IAB standards or 

Gameloft exclusive 
production 







•

o

o

•

o

o

•

o

o

o
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Sales (m€) – CAGR 2003-2015 = 31%  



APAC 30% 

North America 25% 

EMEA 30% 

LATAM 15% 

2015 - Sales per region 



154 

486 

1 197 

694 

1 388 

-21 

263 

546 
650 

760 

170 
326 

-562 -800

-300

200

700

1 200

1 700

2
0

0
3

2
0

0
4

2
0

0
5

2
0

0
6

2
0

0
7

2
0

0
8

2
0

0
9

2
0

1
0

2
0

1
1

2
0

1
2

2
0

1
3

2
0

1
4

2
0

1
5

Additional headcount 

1,2 2,4 2,3 2,5 2,9 3,3 

10,4 

17,1 

22,0 
20,4 

28,4 

-1,1 -5,0

0,0

5,0

10,0

15,0

20,0

25,0

30,0

2
0

0
3

2
0

0
4

2
0

0
5

2
0

0
6

2
0

0
7

2
0

0
8

2
0

0
9

2
0

1
0

2
0

1
1

2
0

1
2

2
0

1
3

2
0

1
4

EBIT (m€) 

2,4 1,9 1,4 

16,3 

-4,1 -1,8 

6,0 

13,6 

18,2 

9,3 
7,5 

-6,4 

-20,0

-15,0

-10,0

-5,0

0,0

5,0

10,0

15,0

20,0

25,0

2
0

0
3

2
0

0
4

2
0

0
5

2
0

0
6

2
0

0
7

2
0

0
8

2
0

0
9

2
0

1
0

2
0

1
1

2
0

1
2

2
0

1
3

2
0

1
4

Net Profit (m€) 

2,5 2,5 
8,8 

18,7 
13,9 

10,7 

19,7 
25,1 

36,9 

55,6 
60,3 

52,7 

0,0

10,0

20,0

30,0

40,0

50,0

60,0

70,0

2
0

0
3

2
0

0
4

2
0

0
5

2
0

0
6

2
0

0
7

2
0

0
8

2
0

0
9

2
0

1
0

2
0

1
1

2
0

1
2

2
0

1
3

2
0

1
4

Net Cash (m€) 



www.gameloft.com 

 

Stock market Information  

Listed on NYSE Euronext Paris 

Level 1 ADR traded OTC in the US 

Shares outstanding 85.465.122 (as of 31/12/2015) 

Sector: Software 

 

Identification Codes 

ISIN: FR0000079600  

Ordinary shares Mnemo: GFT 

ADR ticker: GLOFY 

 

 

Investor Contact 
 

Laure d’Hauteville 

Deputy CFO 

Email: laure.dhauteville@gameloft.com 

Share ownership 

Voting rights 

Free Float; 45% 

Vivendi; 28% 

Fidelity; 10% 

Founders; 17% 

Free Float; 41% 

Founders; 25% 

Fidelity; 9% 

Vivendi; 25% 

mailto:stephanie.cazaux-moutou@gameloft.com


This statement may contain financial data evaluated, information  

on future projects and transactions and on future economic results/performance. 

Such valuations are provided for estimation purposes only.  

 

They are subject to market risks and uncertainties and may vary significantly with 

the actual results that shall be published.  

 

The financial data evaluated have been presented to the Board of Directors  

and have not been audited by the Auditors. 


