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JAVA & BREW
PAY PER DOWNLOAD

WAP & SMS

Michel Guillemot’s
vision : “to offer
games to the entire
planet through
mobiles devices*

- April 2000
Gameloft’s creation

6 Gameloft games
at launch of the

16 countries

1st to publish Dungeon Hunter

Wap & SMS
Combat 1%t opus

Avatar - Fox

SMARTPHONES & TABLETS

First Ad
deals
delivered

Gameloft
freemium

own agency

FREE TO PLAY ADVERTISING

Accelerate the
transition from pure

F2P to F2P + ad
7
-

.

-

Gameloft
Advertising
Solutions adds a
Programmatic
branch

Partnerships with
AppNexus - SpotX

2015 2016




Today’s competitive advantages

Huge audience with 147M monthly active users and 19M daily active
users

Unique and balanced portfolio of well renowned in-house franchises
combined with major third-party IPs, available thru long lasting
partnerships and developed internally in its 19 studios spread across the
globe

Premium advertising offer available thru its in-house agency, Gameloft
Advertising Solutions, combined with direct connection to programmatic
partners

N°2 publisher in the world on iOS and Google Play by the number of
games downloaded for 2015, according to the App Annie rankings

Unique distribution and billing network in more than 100 countries with
over 200 partners
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Asphalt 8 — monthly sales since launch
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Despicable Me 2 — monthly sales since launch
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Dragon Mania Legends — monthly sales since launch

monthly sales since launch
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D‘ungeon Hunter 5 — monthly sales since launch
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Uno & Friends — monthly sales since launch

My Little Pony — monthly sales since launch
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The #1 game catalogue

Strong in house franchises Third party IPs
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| Massive audience: 147m MAUs & 19m DAUs

TB

AlREERNE

s

186m installs 92m installs

BROTHERS
100 ARMS:

SONS OF WAR _

30m installs

33m installs 28m installs

724m installs

WOIRILD>
AAIRIMIS

61m installs

61m installs

DY E NI R &S

51m installs

/

78m installs




FOCUS ON GAMELOFT ADVERTISING
SOLUTIONS




Y ‘The mobile ad: a growth opportunity

lThe Global Mobile Advertising Market lMobiIe advertising Expenditure
...Is expected to surpass $100 billion in 2016 ...to overtake desktop in 2018

x2 It will account for

By 2019 5 1 % of Digital

($195.55 billion)

° Advertising Expenditure

l Programmatic Digital Display

US mobile programmatic US Programmatic Mobile Display* Ad
Spending (in billion)

ad spending will reach
$20.45 billion in 2017 and account for $20.45
60.1% of total US programmatic display $14.89

$9.33

ad spending.

* Digital display ads transacted via an AP, including
everything from publisher-erected APIs to more 2015 2016 2017
standardized RTB technology; includes native ads and ads
on social networks like Facebook, Twitter; ad spending on

tablets is included. Source: © EMarketer 2015



. | Our strengths (1/2): huge and qualified audience
- Self-owned inventory: no risk of inventory supply uncertainty
- High value first party data: location, age, gender

 Huge Audience: 147monthly average users and an inventory of 8 billion
impressions providing advertisers the reach and scale they need for
delivering impactful activations

* For 2015, ranked #2 in worldwide iOS and Google Play combined game

downloads according to AppAnnie rankings . THEMATH
<,

App Aunie

« Breadth of catalogue : 38 Ad-enabled games as of today



@ ‘0ur strengths (2/2). a rich offer

BEXE

EXPERIMENTA
UN AXE

3 different types of Video
o Interstitial & Incentivized Video

. o Rich Video

4
o Interstitial f
o Banner } NATIVE
o 300x250 e

“ B, " )| = o Buddy Pack
12 ad »

formats

IAB standards or
Gameloft exclusive
production

o Sponsored Event in-game

RICH MEDIA

— . 4 different ad formats

& == o MINI-GAME
NUOVA LEON CONNECT o SITE
NATURALLY CONNECTED o FORM
o  M-INT (motion Interstitial)

. PLAY A QUICK
'MINIGAME AND
i GET2 ¢




‘More than 800 campaigns delivered to date
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. | 2015 achievements

- Smartphone revenues up 19% in a maturing and highly competitive market
o A solid 2015 line-up : new games contributed to 20% of 2015 total sales

o Currently, 6 of the 10 best selling titles are 2015 games

- Everything is in place to sell 100% of Gameloft’s inventory
o More than 800 campaigns delivered to date and 37% repeat” rate in Q4 2015

o 9 Programmatic Partnerships already signed since October 2015

* Leaner cost structure
o 10 studios closed down from December 2014 through January 2016
o Representing total annualized gross savings of 35M€

o Total headcount decreased by 10% since January 2015

*:a « repeat campaign » is a campaign already delivered in the past for a same brand + in the same country
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. | Key financial indicators (1/3)

Sales (m€) — CAGR 2003-2015 = 31%
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.. |Key financial indicators (2/3)
2015 - Sales per region

LATAM 15%

EMEA 30%

APAC 30%

North America 25%



Y ‘ Key financial indicators (3/3)

EBIT (m€) Net Cash (m€)
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_.;:f_’f_-_"_*-f ‘Shareholders information

Share ownership

Voting rights

Founders; 17%

Fidelity; 10%

Vivendi; 28%

Founders; 25%

Fidelity; 9%

Vivendi; 25%

www.gameloft.com

Stock market Information

Listed on NYSE Euronext Paris
Level 1 ADR traded OTC in the US
Shares outstanding 85.465.122 (as of 31/12/2015)

Sector: Software

Identification Codes
ISIN: FRO000079600

Ordinary shares Mpemo: GFT
ADR ticker: GLOFY

Investor Contact

Laure d’Hauteville
Deputy CFO
Email:



mailto:stephanie.cazaux-moutou@gameloft.com




